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= ast fall the American Instimre
- of Archirects conducred a sur-
g Vi ts members to determin
¢ % v 1emb determine
: in part the current level of demand for
: i 9 ] various types of residential design work.
i & z i Surprisingly, the highest level of design
| 5 1] activiry did not involve vacation homes
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e R N home construction. Rather it was |
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) i end remodeling, particularly bachr
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. and kitchens, that topped the list. AIA

members notched a 32 percent increase
in bathroom design activity vs. the same

quarter one year prior. And this is just on

measure, among many, of the strer

the bathroom remodeling market.
In an effort o uncover some of the ke

to this strength, Cyenus Business Medi:

and Qualified Remodeler teamed up with
Renovation Experts.com o survey some of

the thousands of consumers thar use their
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site each day to connect with remodeler
the end, maore than 600 consumers wld u
about their recently completed bathroom
remodeling projects — their top requeste
teatures, items they forgor to consider and

how they chose their remodeling profes-

sh0r all to £E0 A Proare of the larest
trends. And in many ways, that picture is
encapsul

resules of this research.
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